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Explores the way airline travel posters 1920–1970 combine information and fantasy to create seductive

images/texts

Design in Airline Travel Posters 1920–1970 offers an original insight into the structure of travel advertisements and the way

recurrent motifs adapt to changing times and functions. It is both a semiology and a sociocultural history that explores the way

advertising posters combine information and fantasy to create seductive image/texts. The book is lavishly illustrated in colour, the

images constituting an essential part of the overall argument.

Key selling points

Comprehensive study of airline poster design in the golden age of early mass travel

A semiological and sociocultural approach that clarifies both the formal and the thematic complexities of airline travel posters

Lavish illustration in full colour (over 120 images) bringing together posters never before assembled in this manner and

structured in such a way as to enhance the visual argument of the book

A book that will appeal to poster collectors and the general reader as well as to specialists in cultural history, graphic design and

airline travel
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David Scott is internationally known both for his writing on travel and on the semiotics of graphic design, with books on travel texts,

the postage stamp and the poster. He has also written books on the aesthetics and cultures of boxing and is the author of three works

of fiction.
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