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Explores the way airline travel posters 1920–1970 combine information and fantasy to create seductive

images/texts

“The book offers a true semiological analysis of the lithographic poster, explaining its importance and specificity in relation to the

photographic poster. According to Scott, the travel poster combines factual elements and fantasy but is also inseparable from an

aesthetic dimension which must combine clarity (of the message) while being pleasing to the eye. The book also offers a sociocultural

perspective that allows following the evolution of tourism and air travel.” —Jean-Xavier Ridon, Professor of French and

Francophone Studies, Faculty of Arts, University of Nottingham, United Kingdom

Design in Airline Travel Posters 1920–1970 offers an original insight into the structure of travel advertisements and the way

recurrent motifs adapt to changing times and functions. It is both a semiology and a sociocultural history that explores the way

advertising posters combine information and fantasy to create seductive image/texts. The book is lavishly illustrated in colour, the

images constituting an essential part of the overall argument.
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About the Author

David Scott is internationally known both for his writing on travel and on the semiotics of graphic design, with books on travel texts,

the postage stamp and the poster. He has also written books on the aesthetics and cultures of boxing and is the author of three works

of fiction.

Ordering in North America, Latin America 

and Caribbean

Ingram Publishers Services (US)

1 Ingram Blvd. Mail stop

#512 Lavergne, TN 37086, United States

Tel: +1 866 400 5351

ips@ingramcontent.com

 

Ordering in the UK/Rest of the World

Ingram Publishers Services (UK)

1 Deltic Avenue, Rooksley

Milton Keynes, MK13 8LD

United Kingdom

Tel: +44 (0) 1752 202300 | Fax: 01752 202330

IPSUK.Orders@ingramcontent.com

Ordering in Australia

NewSouth Books

C/O Alliance Distribution Services (ADS)

9 Pioneer Avenue

Tuggerah 2259 NSW, Australia

Tel: +61 (02) 4390 1300 | Fax: +1800-66-44-77

adscs@alliancedist.com.au

75-76 Blackfriars Road | London SE1 8HA | United Kingdom | Tel: +44 (0)20 7193 7371

244 Madison Ave. #116 | New York | NY 10016 | United States | Tel: +1 646 736 7908

info@anthempress.com | sales@anthempress.com | publicity@anthempress.com | www.anthempress.com

ANTHEM PRESS INFORMATION SHEET


