A ANTHEM PRESS INFORMATION SHEET

Design in Airline Travel Posters 1920-1970

DESIGN IN AIRLINE
TRAVEL POSTERS

192041670 A Semiology and Sociocultural History
Seae By David Scott
Pub Date: 18 January 2021 BISAC CATEGORY: DESIGN / Graphic Arts / Advertising
Binding: Hardback SOCIAL SCIENCE / Popular Culture, TRAVEL / Essays &
Price: £80.00/ $125.00 Travelogues
ISBN: 9781785276286 BISAC CODE: DESoo7010
BIC CODE: AKC
Extent: 134 pages RIGHTS
Size: 153 x 229 mm / Exclusive: WORLD
6 x 9 inches

Series: Anthem Studies in Travel

Explores the way airline travel posters 1920—1970 combine information and fantasy to create seductive
images/texts

“The book offers a true semiological analysis of the lithographic poster, explaining its importance and specificity in relation to the
photographic poster. According to Scott, the travel poster combines factual elements and fantasy but is also inseparable from an
aesthetic dimension which must combine clarity (of the message) while being pleasing to the eye. The book also offers a sociocultural
perspective that allows following the evolution of tourism and air travel.” —Jean-Xavier Ridon, Professor of French and
Francophone Studies, Faculty of Arts, University of Nottingham, United Kingdom

Design in Airline Travel Posters 1920—1970 offers an original insight into the structure of travel advertisements and the way
recurrent motifs adapt to changing times and functions. It is both a semiology and a sociocultural history that explores the way
advertising posters combine information and fantasy to create seductive image/texts. The book is lavishly illustrated in colour, the

images constituting an essential part of the overall argument.
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About the Author

David Scott is internationally known both for his writing on travel and on the semiotics of graphic design, with books on travel texts,

the postage stamp and the poster. He has also written books on the aesthetics and cultures of boxing and is the author of three works

of fiction.
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